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via posting

TO:
Interested Industry Parties
FROM: 
Cory Galik Cummings, NAESB Counsel
RE:
Joint RGQ/REQ (Retail) Business Practices Subcommittee (BPS) Meeting 

Final Minutes – March 22, 2011
DATE:

March 31, 2011
RETAIL GAS & ELECTRIC QUADRANTS
Retail BPS Meeting
Tuesday, March 22, 2011 from 10:00 AM to 3:00 PM Central Time

FINAL MINUTES
1.
Administrative







Mr. Jones opened the meeting and welcomed attendees.  Ms. Cummings provided antitrust guidance and participants introduced themselves over the telephone. Mr.  Precht moved to adopt the agenda.  The motion passed unanimously.  The subcommittee reviewed the January 31-February 1, 2011 meeting minutes.  Several minor modifications were made to the minutes.  Mr. Eynon moved to adopt the minutes as modified.  The motion passed unanimously.
2.
Discussion on Developing Model Business Practices for Supplier Marketing Practices – 2011 Retail Annual Plan Item No. 7
The subcommittee discussed Document 11-1B – Clean Draft Supplier Marketing Practices Model Business Practices from January 31 – February 1, 2011 meeting.  The discussion began with the separate disclosure section, which was moved from pages six and seven to the end of the document, beneath Supplier Disclosure Statements.

Next, the subcommittee reviewed model business practices related to hiring practices for Door-to-Door marketing.  The following model business practices were discussed:
RXQ.22.3.2.1.3 – A model business practice was created to for updating background checks for those engaged in Door-to-Door Marketing.  

Next, the subcommittee reviewed the model business practices related to specific practices for Door-to-Door Marketing.  The following model business practices were discussed:

RXQ.222.3.3.10 – A minor revision was made to the name of the person engaged in Door-to-Door Marketing.

RXQ.22.3.3.13 – A minor revision was made to the model business practice.

RXQ.22.3.4.6 – The model business practice was modified to clarify that it was only applicable. to calls that result in service.

Next, the subcommittee drafted the model business practices related to specific practices for Internet Marketing (RXQ.22.3.5).  Model business practices RXQ.22.3.5.1 through RXQ.22.3.5.8 were drafted.  The group recognized it was necessary for marketers to help draft the model business practices related to internet sign-up.  RXQ.22.3.5.5 and RXQ.22.3.5.6 were drafted to include a Marketing Agent acting on behalf of the Supplier.  RXQ.22.3.5.7 and RXQ.22.3.5.8 relate to the consent form.  The subcommittee discussed the various forms involved in Internet Marketing:
Contract – the agreement between the Supplier and the Customer

Disclosure Statement – the material terms and conditions of the contract

Consent Form – the document used to indicate the Customer understands the terms and conditions of both the contract and the disclosure statement.

Next, the subcommittee reviewed the model business practices in  RXQ.22.3.8 – Supplier Disclosure Statements.  The following model business practices were revised:
RXQ.22.3.8.1 – The model business practice was revised to conform with the other changes made during the conference call.

RXQ.22.3.8.2 – The model business practice was revised and additional bullets were added to include additional information in the Supplier’s disclosure statement.  Mr. Precht asked participants to email him any other information to discuss at the next meeting.
The revised Document 11-1B was posted on the NAESB website.

3. Begin Discussion on Developing Model Business Practices for Retail Customer Information re: Release of Retail Customer Energy Usage Information Outside of Smart Grid – 2011 Retail Annual Plan Item No. 9
The subcommittee discussed how to get access to ongoing Customer Information usage outside of the Smart Grid.  Mr. Novak suggested this subcommittee focus on the technical aspect of how to get access to the information and leave the reasons and timing for such access to the Applicable Regulatory Authority.  Mr. Precht stated that he hoped to use some of the work from the Data Privacy Task Force did on protecting data.  He agreed the model business practices should focus on how to get access to the data rather than why or when they should have access.  He encouraged participants to let him know of any ideas they had on this topic.
4. Next Steps
The next Retail BPS meeting is scheduled for Monday, May 2 and Tuesday, May 3, 2011 in Carmel, Indiana.  
5.
Adjourn
The meeting adjourned by consensus at 3:04 pm Central on March 22, 2011. 
6.
Attendance
	FIRST NAME
	LAST NAME
	ORGANIZATION



	Walter 
	Baker
	Dominion Virginia Power

	Shirley
	Bardes Hasson
	Columbia Gas of Maryland

	Cory
	Cummings
	NAESB

	Patrick
	Eynon
	Ameren Services

	Karen
	Farley
	ERCOT

	Dan
	Jones
	Duke Energy

	Mike 
	Novak
	National Fuel Gas Distribution Company

	Phil
	Precht
	Baltimore Gas and Electric

	Judy
	Ray
	Alabama Power

	Rick
	Zollars
	Dominion Retail
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