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	Term
	Definition

	Internet Marketing
	Proposed Definition

The marketing of competitive energy or other specific energy-related products and services to Retail Customers where the Supplier or its Marketing Agent solicits the Retail Customer by email.


	Direct Mail Marketing
	Proposed Definition

The marketing of competitive energy or other specific energy-related products and services to Retail Customers where the Supplier or its Marketing Agent solicits the Retail Customer by U.S. mail.



	Telemarketing
	Proposed Definition

The marketing of competitive energy or other specific energy-related products and services to Retail Customers where the Supplier or its Marketing Agent solicits the Retail Customer by telephone.




