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Document # 11 – 1E
RECOMMENDATION TO NAESB EXECUTIVE COMMITTEE

                                       For Quadrant: Retail Electric Quadrant

                                       Requesters:  REQ Demand Response Work Group

                                       Request No.: 
R10002 - 2011 Retail Annual Plan Item No. 3

                                       Request Title:
Enrollment, Drop, and Account Information Change in Demand Response Programs


1.  RECOMMENDED ACTION:
EFFECT OF EC VOTE TO ACCEPT RECOMMENDED ACTION:

      Accept as requested



   X   Change to Existing Practice

  X    Accept as modified below


      Status Quo

      Decline

2.  TYPE OF DEVELOPMENT/MAINTENANCE

Per Request:




Per Recommendation:
   X   Initiation




   X   Initiation 

      Modification




      Modification

      Interpretation



      Interpretation

      Withdrawal




      Withdrawal

   X   Principle 




  X    Principle 

   X   Definition 




  X    Definition 

   X   Business Practice Standard 

  X    Business Practice Standard 

      Document 




      Document 

      Data Element 



      Data Element

      Code Value 




      Code Value 

      X12 Implementation Guide


     X12 Implementation Guide

      Business Process Documentation

      Business Process Documentation

3.  RECOMMENDATION

SUMMARY:


The Retail Electric (REQ) Quadrant’s Demand Response Work Group submits this Recommendation in response to Request R10002 - 2011 Retail Annual Plan Item No. 3 – Enrollment, Drop, and Account Information Change in Demand Response programs.  These Model Business Practices detail the processes involved in an Aggregartor enrolling its clients in a Distribution Company’s Demand Response programs, removing its clients from  a Demand Response program (Drop), and revising the client’s account information while participating in a Demand Response program.
Recommended Standards:

Enrollment, Drop, and Account Information Change in Demand Response Programs
Executive Summary 
This document presents the Model Business Practices for Enrollment, Drop, and Account Information Change in Demand Response programs by a Demand Response Service Provider.  Direct Enrollment and Drop by a Retail Customer in a Distribution Company’s Demand Response programs is not addressed by these Model Business Practices since such Enrollment and Drop simply requires the Retail Customer to contact the Distribution Company.  On the other hand, a Demand Response Service Provider must undergo a series of steps to have its clients enrolled or dropped with a Distribution Company.  Demand Response Service Providers are expected to comply with all applicable rules and regulations of the Applicable Regulatory Authority and Distribution Company so that their sales and marketing activities do not call into question the fairness and integrity of the Enrollment process.  

Enrollment, Drop, and Account Information Change in Demand Response programs encompass a broad variety of interactions among Retail Customers, Distribution Companies, Demand Response Service Providers and applicable engineering firms. In a business environment where best practices are voluntary, Model Business Practices should be applied within the context of regulatory requirements and agreements.
Introduction 
The North American Energy Standards Board (NAESB) is a voluntary non-profit organization comprised of members from all aspects of the natural gas and electric industries. Within NAESB, the Retail Electric Quadrant (REQ) and the Retail Gas Quadrant (RGQ) focus on issues impacting the retail sale of energy to Retail Customers. REQ / RGQ Model Business Practices are intended to provide guidance to Distribution Companies, Suppliers, and other Market Participants involved in providing energy service to Retail Customers. The focus of these Model Business Practices is Enrollment, Drop, and Account Information Change in Demand Response programs. 

These Model Business Practices are voluntary and do not address policy issues that are the subject of state legislation or regulatory decisions. These Model Business Practices have been adopted with the realization that as the industry evolves, additional and amended Model Business Practices may be necessary. Any industry participant seeking additional or amended Model Business Practices (including principles, definitions, data elements, process descriptions, and technical implementation instructions) should submit a request to the NAESB office, detailing the change, so that the appropriate process may take place to amend the Model Business Practice. 

Business Processes and Practices 
REQ.24 Overview 
REQ.24.1 Principles 
REQ.24.1.1
The processes for Enrollment, Drop, and Account Information Change in Demand Response programs should be efficient to minimize the time and effort needed to accomplish these operational details. 

REQ.24.1.2
The processes for Enrollment, Drop, and Account Information Change in Demand Response programs should be consistent with the requirements set forth by the Applicable Regulatory Authority and applicable laws.
REQ.24.1.3
A contract or agreement between Market Participants may establish different processes, timeframes, or operational requirements. Any conflict between these recommended processes and an applicable contract should be resolved according to the provisions of the contract. 
REQ.24.1.4
The processes for Enrollment, Drop, and Account Information Change in Demand Response programs should minimize the occurrence of unauthorized activities in the marketplace.
REQ.24.2 Definitions 
REQ.24.2.A Business Definitions 

RXQ.0.2.xx
Account Information Change:  The process by which Market Participants notify each other of modifications to Retail Customer account data.

RXQ.0.2.xx
Account Information Change Confirmation:  The Uniform Electronic Transaction used to notify the Market Participant that their Account Information Change Request has been accepted.

RXQ.0.2.xx
Account Information Change Effective Date:
The date on which a change in Retail Customer account data becomes effective.

RXQ.0.2.xx
Account Information Change Rejection:  The Uniform Electronic Transaction used to notify the Market Participant that their Account Information Change Request has been denied.

RXQ.0.2.xx
Account Information Change Request:  The Uniform Electronic Transaction used to initiate an Account Information Change.
RXQ.0.2.01
Applicable Regulatory Authority: The state regulatory agency or other local governing body that provides oversight, policy guidance, and direction to any parties involved in the process of providing energy to Retail Customers through regulations and orders. 
RXQ.0.2.xx
Authorization:  The result of a process by which the Retail Customer provides informed consent in a manner consistent with the Governing Documents and any requirements of the Applicable Regulatory Authority.
RXQ.0.2.xx
Business Day:  As defined in the Governing Documents.

RXQ.0.2.xx
Demand:  The rate at which electric energy is delivered to or by a system or part of a system, generally expressed in kilowatts or megawatts, at a given instant or averaged over any designated interval of time; and at the rate at which energy is being used by the Retail Customer.
RXQ.0.2.xx
Demand Reduction Value:  Measurement of reduced electricity usage by a Demand Resource during a Demand Response Event or energy efficiency performance hours expressed in MW.

RXQ.0.2.xx
Demand Resource:  A Load or aggregation of Loads capable of providing measureable and verifiable Demand Response.
RXQ.0.2.xx
Demand Response:  A temporary change in electricity usage by a Demand Resource in response to market or reliability conditions.  For purposes of these Model Business Practices, Demand Response does not include energy efficiency or permanent Load reduction.

RXQ.0.2.xx
Demand Response Event:  A period of time defined by the Program Administrator, including notifications, deadlines, and transitions, during which Demand Resources provide Demand Response.  All notifications, deadlines, and transitions may not be applicable to all Demand Response products or services.


The figure below represents the terms for timing events and time durations applicable to the characteristics of a dispatchable Demand Response Event.  The definitions of the ten elements in the figure are the basis for describing the timing of a Demand Response Event.

INSERT FIGURE
RXQ.0.2.xx
Demand Response Service Provider:  An Entity authorized by the Distribution Company or Applicable Regulatory Authority to act as an intermediary between the Retail Customer and the Distribution Company to provide Demand Response.
RXQ.0.2.17
Distribution Company: A regulated Entity which provides distribution services and may provide energy and/or transmission / transportation services in a given area. 
RXQ.0.2.xx
Drop:  The process of discontinuing a Retail Customer’s participation in specific energy-related products and services offered by a Market Participant.  In competitive energy markets it includes discontinuing a Market Participant’s responsibility for providing energy to a Retail Customer.

RXQ.0.2.xx
Drop Confirmation:  The Uniform Electronic Transaction used to notify the Market Participant that their Drop Request has been accepted.

RXQ.0.2.xx
Drop Effective Date:  The date on which a Retail Customer’s participation in specific energy-related products and services offered by a Market Participant ends.  In competitive energy markets it includes the date on which the current Market Participant ceases to be responsible for providing energy to a Retail Customer.

RXQ.0.2.xx
Drop Rejection:  The Uniform Electronic Transaction used to notify the Market Participant that their Drop Request has been denied.
RXQ.0.2.xx
Drop Request:  The Uniform Electronic Transaction used to initiate a Drop.

RXQ.0.2.XX
Enrollment: The process of initiating a Retail Customer’s participation in specific energy-related products and services offered by a Market Participant.  In competitive energy markets it includes designating a Market Participant that has the responsibility for providing energy to a Retail Customer.

RXQ.0.2.xx
Enrollment Confirmation:  The Uniform Electronic Transaction used to notify the Market Participant that their Enrollment Request has been accepted.

RXQ.0.2.xx
Enrollment Effective Date:  The date on which a Retail Customer’s participation in specific energy-related products and services offered by a Market Participant begins.  In competitive energy markets it includes the date on which a Market Participant becomes responsible for providing energy to a Retail Customer.

RXQ.0.2.xx
Enrollment Rejection:  The Uniform Electronic Transaction used to notify the Market Participant that their Enrollment Request has been denied.

RXQ.0.2.xx
Enrollment Request:  The Uniform Electronic Transaction used to initiate an Enrollment.


RXQ.0.2.22
Governing Documents: Documents that determine the interactions among parties, including but not limited to: applicable law, regulatory documents (e.g., tariffs, rules, regulations), contractual agreements, Distribution Company Operational Manuals, and other relevant models and operational procedures. 
RXQ.0.2.xx
Load:  An end-use device or Retail Customer that receives power from the electric system.
RXQ.0.2.27
Market Participant: A Distribution Company, Market Participant, Registration Agent, settlement agent, meter reading Entity or other party engaged in the process of providing competitive retail energy or other specific energy-related products and services to Retail Customers.
RXQ.0.2.xx
Model Business Practices:  Electric and gas industry processes and procedures developed by interested parties representing the NAESB Retail Gas and Electric Quadrants’ segments and ratified by the NAESB Retail Gas and Electric Quadrants’ members.
RXQ.0.2.xx
Pending Drop:  A Drop Request that has been responded to with a Drop Confirmation, but has not reached its Drop Effective Date.

RXQ.0.2.xx
Pending Enrollment:  An Enrollment Request that has been responded to with an Enrollment Confirmation, but has not reached its Enrollment Effective Date.

RXQ.0.2.xx
Reinstatement:  The process of canceling a Pending Drop or a Pending Enrollment so that the existing Market Participant continues to have the responsibility for providing energy to the Retail Customer.

RXQ.0.2.xx
Reinstatement Confirmation:  The Uniform Electronic Transaction used to notify the Market Participant that their Reinstatement Request has been accepted.

RXQ.0.2.xx
Reinstatement Effective Date:  The date on which the cancellation of a Pending Drop becomes effective.

RXQ.0.2.xx
Reinstatement Rejection:  The Uniform Electronic Transaction used to notify the Market Participant that their Reinstatement Request has been denied.
RXQ.0.2.16
Retail Customer: Any Entity that takes gas and/or electric service for its own consumption. 
RXQ.0.2.xx
Reinstatement Request:  The Uniform Electronic Transaction used to initiate a Reinstatement.
RXQ.0.2.xx
Retail Customer Information Request:  The Uniform Electronic Transaction used to request the necessary data, including meter data, for the Retail Customer from the Distribution Company.

RXQ.0.2.42
Uniform Electronic Transaction: Standard data arrangements for trading information, making business requests and exchanging other information, encompassing a number of electronic media and utilizing specified transport protocols. 

REQ.24.3
Model Business Practices 
REQ.24.3.1
General Practices for Enrollment, Drop, and Account Information Change in Demand Response Programs 
REQ.24.3.1.1 
All transactions for Enrollment, Drop, and Account Information Change in Demand Response programs should, wherever practicable, be sent via Uniform Electronic Transaction.
REQ.24.3.1.2
The Demand Response Service Provider should be approved, certified and/or licensed, to the extent required by the Applicable Regulatory Authority and the Distribution Company, and demonstrate the technical capability to exchange information electronically using Uniform Electronic Transactions and to meet the operational timeframes which have been defined to support Enrollment, Drop, and Account Information Change in Demand Response programs.
REQ.24.3.1.3
When making changes to its information systems that may affect electronic data interchange, the Market Participant making the changes should provide sufficient advanced notice to the other party(ies) prior to implementation of the changes to allow them to adapt to the changes.
REQ.24.3.1.4
Distribution Companies should not be required to monitor contract start and end dates between Demand Response Service Providers and Retail Customers, and should process the Demand Response Service Provider’s Enrollment and Drop Requests when received provided all other requirements are met.
REQ.24.3.1.5
When a Uniform Electronic Transaction is received, the receiving party should acknowledge receipt via Uniform Electronic Transaction within one Business Day.
REQ.24.3.1.6
Uniform Electronic Transactions for Retail Customer Enrollment, Drop, and Account Information Change in Demand Response programs should be sent at the account level.
REQ.24.3.2
Practices for Obtaining Enrollment Authorization from Potential Clients  
REQ.24.3.2.1
Demand Response Service Providers should obtain Authorization from the Retail Customer prior to Enrollment in a Distribution Company’s Demand Response program as specified by the Applicable Regulatory Authority.
REQ.24.3.2.2
 After identifying a potential client, the Demand Response Service Provider should complete an Authorization form and send it to the Retail Customer.
REQ.24.3.2.3
The Authorization form should contain or provide a fill in space for, at a minimum, the following information:
· The Retail Customer’s name;

· The Retail Customer’s service address;

· The Retail Customer’s billing address;

· The Retail Customer’s Distribution Company’s account number;
· The Retail Customer’s meter number(s) or identifier(s) for the Demand Resource;

· The Demand Response Service Provider’s name;
· The Demand Response Service Provider’s address;

· The Demand Response Service Provider’s telephone number and contact information;

· The purpose for which the Authorization is requested, including all applicable terms and restrictions on the solicitation; and
· Is the Retail Customer a client of another Demand Response Service Provider providing the same services.
REQ.24.3.2.4
Upon receipt of the Authorization form from the Demand Response Service Provider, the Retail Customer should carefully review the Authorization form to ensure that it is a valid solicitation and that it meets their needs.
REQ.24.3.2.4.1
If the Authorization form is not acceptable, the Retail Customer should return the rejected Authorization form to the Demand Response Service Provider
REQ.24.3.2.4.1.1
Upon receipt of the rejected Authorization form, the Demand Response Service Provider should re-evaluate whether the potential client is still a viable client.
REQ.24.3.2.4.1.2
If the Demand Response Service Provider decides that the potential client is no longer a viable client, then they should take no further action.

REQ.24.3.2.4.1.3
If the Demand Response Service Provider decides that the potential client is still a viable client, then they should re-evaluate their Authorization form, and if necessary, enter negotiations with the Retail Customer.

REQ.24.3.2.4.1.4
If the negotiations with the potential client are not successful, then the Demand Response Service Provider should take no further action.

REQ.24.3.2.4.1.5
If the negotiations with the potential client are successful, then the Demand Response Service Provider should revise its Authorization form and re-send it to the Retail Customer.
REQ.24.3.2.4.2
If the Authorization form is acceptable, the Retail Customer should fill in any appropriate spaces, sign the Authorization form and send it to the Demand Response Service Provider.

REQ.24.3.3
Specific Practices for Enrollment in Demand Response Programs
REQ.24.3.3.1
After receiving the Retail Customer’s signed Authorization, the Demand Response Service Provider should confirm based on the information in the Authorization form that the Retail Customer is not already a client of another Demand Response Service Provider providing the same service.

REQ.24.3.3.2
If the Retail Customer is already a client of another Demand Response Service Provider providing the same service, then the proposing Demand Response Service Provider should send a letter to the Retail Customer stating that they are unable to help.

REQ.24.3.3.3
If the Retail Customer is not a client of another Demand Response Service Provider providing the same service, then the Demand Response Service Provider should, after receiving the Retail Customer’s signed Authorization, send a Retail Customer Information Request, with the Retail Customer’s Authorization attached, to the Distribution Company.
REQ.24.3.3.4
Along with the information included in the Authorization, the Retail Customer Information Request should, at a minimum, include:
· The Demand Response Service Provider license number, if applicable

· The specific Demand Response program the information is being requested for and the necessary data required for the program.
REQ.24.3.3.5
The Distribution Company should determine, after receipt of the Retail Customer Information Request, if the Retail Customer is eligible for the Demand Response program being considered.
REQ.24.3.3.5.1
If the Retail Customer is not eligible, the Distribution Company should send a rejection notice to the Demand Response Service Provider.
REQ.24.3.3.5.1.1
Upon receipt of the rejection notice from the Distribution Company, the Demand Response Service Provider should notify the Retail Customer that they are unable to help.
REQ.24.3.3.5.2
If the Retail Customer is eligible, the Distribution Company should compile the necessary data required for the specific Demand Response Program as requested in the Retail Customer Information Request, and send the data to the Demand Response Service Provider.
REQ.24.3.3.6
After receiving the necessary data as requested in the Retail Customer Information Request from the Distribution Company, the Demand Response Service Provider should perform a quick assessment to determine if the Retail Customer is still a potential client.

REQ.24.3.3.6.1
If the Retail Customer is no longer a potential client, the Demand Response Service Provider should send a letter to the Retail Customer notifying them that the Demand Response Service Provider can not be of help to them.

REQ.24.3.3.6.2
If the Retail Customer continues to be a potential client, then the Demand Response Service Provider should determine if a detailed on-site assessment is required.
REQ.24.3.3.6.3
If a detailed on-site assessment is not needed, then the Demand Response Service Provider should send a contract to the Retail Customer.

REQ.24.3.3.7
If determined necessary, the Demand Response Service Provider should, after receiving the necessary  data as requested in the Retail Customer Information Request from the Distribution Company, send a request to a qualified engineering firm to perform a detailed on-site assessment of the Retail Customer’s ability to perform when a Demand Response Event is called, and the level of Demand Reduction Value potential.
REQ.24.3.3.8
The engineering firm should conduct a thorough, detailed on-site assessment of the Retail Customer’s ability to perform when a Demand Response Event is called and send the results to the Demand Response Service Provider.

REQ,24.3.3.8.1
This detailed on-site assessment should, at a minimum, include:

· The Demand Resource capacity; and

· The Demand Resource availability
REQ.24.3.3.9
After receiving the detailed on-site assessment of the Retail Customer’s ability to perform when a Demand Response Event is called and the level of Demand Reduction Value potential, the Demand Response Service Provider should evaluate whether the Retail Customer is still a viable client
REQ.24.3.3.9.1
If the Retail Customer is not a viable client, the Demand Response Service Provider should notify the Retail Customer that they will be unable to assist the Retail Customer.

REQ.24.3.3.9.2
If the Retail Customer is a viable client, the Demand Response Service Provider should send its contract to the Retail Customer.

REQ.24.3.3.9.2.1
The Demand Response Service Provider’s contract should contain, at a minimum, the following:

· The Retail Customer’s name;

· The Retail Customer’s service address;

· The Retail Customer’s billing address;

· The Retail Customer’s Distribution Company’s account number;

· The Retail Customer’s meter number(s) or identifier(s) for the Demand Resource;

· The Demand Response Service Provider’s name;

· The Demand Response Service Provider’s address;

· The Demand Response Service Provider’s telephone number and contact information;

· The Demand Response Service Provider license number, if applicable;
· The specific Demand Response program in which the Retail Customer will be participating; 
· The specific amount and duration of Demand Response to be provided by the Demand Resource, and any other specific requirements of the Demand Response Program; 
· Any other applicable terms and conditions; and
· The proposed Enrollment Effective Date

REQ.24.3.3.10
The Retail Customer should carefully review the contract from the Demand Response Service Provider and determine of it meets their needs.
REQ.24.3.3.10.1
If the Retail Customer decides that the contract from the Demand Response Service Provider does not meet their needs, or they otherwise have concerns with the contract, the Retail Customer should send a rejection to the Demand Response Service Provider.
REQ.24.3.3.10.2
Upon receipt of the contract rejection from the Retail Customer, the Demand Response Service Provider should re-evaluate their contract and, if necessary, enter negotiations with the Retail Customer.
REQ,24.3.3.10.2.1
If negotiations are not successful, then no further action is necessary.

REQ.24.3.3.10.2.2
If negotiations are successful, then the Demand Response Service Provider should revise the contract and send it to the Retail Customer.

REQ.24.3.3.10.3
If the Retail Customer decides that the contract, or renegotiated contract, meets their needs and is acceptable, they should sign the contract and send it to the Demand Response Service Provider.

REQ.24.3.3.11
Upon receipt of the signed contract from the Retail Customer, the Demand Response Service Provider should send an Enrollment Request via Uniform Electronic Transaction to the Distribution Company prior to the desired Enrollment Effective Date.
REQ.24.3.3.12
To enable the Distribution Company to confirm the Retail Customer account, an Enrollment Request should contain the Distribution Company account number.  In addition one or more of the following elements may be required:

· Retail Customer name;

· Five digit zip code of the service address, or;

· Other elements as determined by the Applicable Regulatory Authority.

REQ.24.3.3.13
In addition to the required elements, an Enrollment Request should contain the data elements found in REQ.24.6.  At a minimum, the following information should be included in the Enrollment Request:
· Distribution Company account number (the unique Retail Customer identifier);

· Retail Customer name;

· Retail Customer service address;

· Retail Customer telephone number;

· Demand Response Service Provider account number, if applicable;

· Demand Response program the Retail Customer is to be enrolled in, and;
· The Demand Reduction Value and duration, if appropriate.
REQ.24.3.3.14
Upon receipt of the Enrollment Request, the Distribution Company should confirm that the Retail Customer is not already a client of another Demand Response Service Provider providing the same service.

REQ.24.3.3.15
The Distribution Company should enroll the Retail Customer and send an Enrollment Confirmation via Uniform Electronic Transaction to the Demand Response Service Provider within one (1) Business Day of receiving the Demand Response Service Provider’s Enrollment Request if all of the following exist:
· The Retail Customer account is confirmed;

· The Retail Customer is eligible to participate in the Demand Response program; 
· the Enrollment Request contains the required elements, and;
· There is no conflicting Enrollment.

REQ.24.3.3.16
If the Retail Customer is currently a client of another Demand Response Service Provider for the same Demand Response program using the same Demand Resource, the Distribution Company should send an Enrollment Rejection via Uniform Electric Transaction to the pending Demand Response Service Provider.
REQ.24.3.3.17
The Distribution Company should send an Enrollment Rejection via Uniform Electronic Transaction to the Demand Response Service Provider containing the applicable rejection reason code within one (1) Business Day of receiving the Demand Response Service Provider’s Enrollment Request if any of the following conditions exist:

· The Retail Customer account is not confirmed;

· The Retail Customer is not eligible to participate in the Demand Response program; 
· The Enrollment Request does not contain the required elements, and;

· There is a conflicting Enrollment.

REQ.24.3.3.18
An Enrollment Rejection should contain the data elements found in REQ.24.6.  At a minimum, the following information should be included:
· Distribution Company account number (the unique Retail Customer identifier);

· Retail Customer name;

· Rejection indicator;

· Rejection reason code, and;

· Demand Response Service Provider account number (if applicable).
REQ.24.3.3.19
An Enrollment Confirmation should contain the data elements found in REQ.24.6.  At a minimum, the following Retail Customer account information should be included:

· Distribution Company account number (the unique Retail Customer identifier);

· Retail Customer name;

· Retail Customer’s service address;

· Retail Customer’s billing address;

· Demand Response Service Provider’s account number, if applicable;

· Date and time of Retail Customer’s Authorization;
· Estimated Enrollment Effective Date;

· The specific Demand Response program in which the Retail Customer will be participating;

· The specific amount and duration of Demand Response to be provided by the Demand Resource, and any other specific requirements of the Demand Response Program; 

· Peak Demand during the past 12 months, if available;

· Total energy used during the past 12 months, if available;

· Meter number, if applicable;

· Distribution Company Load profile, if applicable;

· Meter type, if applicable;

· Meter constant on usage register, if applicable;

· Number of dials/digits on usage register, if applicable;

· Meter constant on the Demand register, if applicable, and;

· Number of dials/digits on the Demand register, if applicable.

REQ.24.3.3.20
Upon receipt of the Enrollment Confirmation, the Demand Response Service Provider should update its information system and notify the Retail Customer.

REQ.24.3.3.21
Upon receipt of the Enrollment notification from the Demand Response Service Provider, the Retail Customer should begin preparations to comply with its contract.

REQ.24.3.3.22
Upon receipt of the Enrollment Rejection, the Demand Response Service Provider should notify the Retail Customer that they are unable to help.

REQ.24.3.4
Practices for Payment to Engineering Firm
REQ.24.3.4.1
After completing the in-depth site assessment of the potential client of the Demand Response Service Provider, the engineering firm should send a request for payment to the Demand Response Service Provider.
REQ.24.3.4.1.1
The engineering firm’s request for payment should include, at a minimum, the following:

· The engineering firm’s name and address;

· The engineering firm’s financial institution’s information to enable electronic payment;

· The name and address of the Demand Response Service Provider’s potential client / Retail Customer for which the in-depth site assessment was performed;

· An itemized description of the work performed and the time in hours expended to perform the work;

· The name and hourly salary of the person’s performing the work; and
· The total amount of payment requested.

REQ.24.3.4.2
The Demand Response Service Provider should validate the request or revised request for payment from the engineering firm.  
REQ.24.3.4.3
If the request for payment from the engineering firm is not valid, the Demand Response Service Provider should send a rejection notice to the engineering firm stating the reason for the rejection.

REQ.24.3.4.4
If the request or revised request for payment from the engineering firm is validated, the Demand Response Service Provider should determine whether the responsibility for payment is with the Demand Response Service Provider or the Distribution Company.  The responsibility for payment should be determined according to the Governing Documents.  Absent any specific direction from the Governing Documents, the responsibility for payment is the Demand Response Service Provider.

REQ.24.3.4.4.1
If the responsibility for payment to the engineering firm is the Distribution Company, the Demand Response Service Provider should forward the request to the Distribution Company for payment along with:

· information or a statement supporting its validation of the request for payment; and

· its financial institution’s information to permit electronic payment.
REQ.24.3.4.4.2
If the responsibility for payment to the engineering firm is the Demand Response Service Provider, the Demand Response Service Provider should authorize payment and electronically send the payment to the engineering firm’s financial institution.
REQ.24.3.4.5
If the responsibility for payment to the engineering firm is the Distribution Company, the Distribution Company should review the validation information submitted by the Demand Response Service Provider and determine if the request for payment is valid.
REQ.24.3.4.5.1
If the request for payment from the engineering firm is valid, the Distribution Company should authorize payment and electronically send the payment to the Demand Response Service Provider’s financial institution.

REQ.24.3.4.5.1.1
Upon receipt of payment from the Distribution Company, the Demand Response Service Provider should forward the payment to the engineering firm’s financial institution.

REQ.24.3.4.5.2
If the request for payment from the engineering firm is not valid, the Distribution Company should send a rejection notice to the Demand Response Service Provider stating the reason for the rejection.

REQ.24.3.4.6
When the Demand Response Service Provider receives a rejection of the payment request from the Distribution Company, the Demand Response Service Provider should re-evaluate the request for payment from the engineering firm.
REQ.24.3.4.6.1
If the Demand Response Service Provider determines the request for payment from the engineering firm is still valid, the Demand Response Service Provider should enter into negotiations with the Distribution Company

REQ.24.3.4.6.1.1
If the negotiations between the Demand Response Service Provider and the Distribution Company are successful, the Demand Response Service Provider should re-submit a revised request for payment to the Distribution Company

REQ.24.3.4.6.1.2
If the negotiations between the Demand Response Service Provider and the Distribution Company are not successful, the Demand Response Service Provider should initiate a dispute resolution process (See RXQ.4). 

REQ.24.3.4.6.2
If the Demand Response Service Provider determines the request for payment from the engineering firm is not valid, the Demand Response Service Provider should send a rejection notice to the engineering firm stating the reason for the rejection.

REQ.24.3.4.7
When the engineering firm receives a rejection of the payment request from the Demand Response Service Provider, the engineering firm should re-evaluate the request for payment and determine corrective measures.

REQ.24.3.4.7.1
Upon determination of the appropriate correction to its request for payment, the engineering firm should send a revised request for payment to the Demand Response Service Provider.

REQ.24.3.5
Specific Practices for Drop from Demand Response Programs
REQ.24.3.5.1
Drop Requests may be submitted to the Distribution Company by a Demand Response Service Provider or the Retail Customer.
REQ.24.3.5.2
A Drop Request should be submitted where practicable via Uniform Electronic Transaction to the Distribution Company
REQ.24.3.5.3
To enable the Distribution Company to confirm the Retail Customer account, a Drop Request should contain the Distribution Company account number.  In addition, one or more of the following elements may be required:
· Retail Customer name;

· Five digit zip code of the service address; or

· Other elements as determined by the Applicable Regulatory Authority.

REQ.24.3.5.4
In addition to the required confirmation elements, a Drop Request should contain the data elements found in REQ.24.6. At a minimum, the following Retail Customer account information should be included: 

· Distribution Company account number (the unique Retail Customer Identifier); 

· Retail Customer name; 

· Drop indicator; 

· Drop reason code (if required); 

· Demand Response Service Provider account number (if provided by the Demand Response Service Provider), and; 

· Distribution Company’s previous account number (if applicable). 

REQ.24.3.5.5
The Distribution Company should send a Drop Confirmation via Uniform Electronic Transaction to the current Demand Response Service Provider within one (1) Business Day of receiving the current Demand Response Service Provider’s or Retail Customer’s Drop Request if both of the following conditions exist: 

· the Retail Customer account is confirmed, and; 

· the Drop Request has the required elements. 

REQ.24.3.5.6
Where the pending Demand Response Service Provider or Retail Customer is permitted to cancel its Pending Enrollment by sending a Drop Request, the Distribution Company should send a Drop Confirmation via Uniform Electronic Transaction to the pending Demand Response Service Provider and Retail Customer within one (1) Business Day of receiving the pending Demand Response Service Provider’s or Retail Customer’s Drop Request if both of the following conditions exist: 

· the Retail Customer account is confirmed, and;
· the Drop Request has the required elements.
REQ.24.3.5.7 
The Distribution Company should send a Drop Rejection via Uniform Electronic Transaction to the Demand Response Service Provider and Retail Customer containing the applicable rejection reason code within one (1) Business Day of receiving the current Demand Response Service Provider’s or Retail Customer’s Drop Request if any of the following conditions exist: 

· the Retail Customer account is not confirmed, 

· the Drop Request does not have the required elements; or
· the Demand Response Service Provider or Retail Customer is not permitted to cancel its Pending Enrollment by sending a Drop Request. 

REQ.24.3.5.8
If a Demand Response Service Provider’s Drop Request is confirmed by the Distribution Company, the Distribution Company and/or Demand Response Service Provider may be required by the Governing Documents to send a Drop confirmation letter to the Retail Customer. The Drop confirmation letter, if required, should be sent within one (1) Business Day of sending or receiving the Drop Confirmation. The Drop confirmation letter should, at a minimum, notify the Retail Customer of the Drop Effective Date and name of the dropped Demand Response Service Provider and, if applicable, the last date and method to rescind the Pending Drop.   If the Distribution Company sends the Drop confirmation letter, the Demand Response Service Provider should be copied.
REQ.24.3.5.9
Where a Demand Response Service Provider or Retail Customer may cancel their Drop Request and the Demand Response Service Provider or Retail Customer chooses to initiate such action, the Demand Response Service Provider or Retail Customer should send a Reinstatement Request via Uniform Electronic Transaction to the Distribution Company during the required timeframe, containing a Reinstatement Effective Date coinciding with the Drop Effective Date of the Pending Drop. 

REQ.24.3.5.10
The Distribution Company should send a Reinstatement Confirmation via Uniform Electronic Transaction to the Demand Response Service Provider within one (1) Business Day of receiving a Demand Response Service Provider’s or Retail Customer’s Reinstatement Request if all of the following conditions exist: 

· the Retail Customer account is confirmed; 

· the Reinstatement Request has the required elements, and; 

· the Demand Response Service Provider or Retail Customer has a Pending Drop for this Retail Customer account. 

REQ.24.3.5.11
The Distribution Company and/or Demand Response Service Provider may be required by the Governing Documents to send a Reinstatement confirmation letter to the Retail Customer. The Reinstatement confirmation letter, if required, should be sent within one (1) Business Day of sending or receiving the Reinstatement Confirmation. The Reinstatement confirmation letter should, at a minimum, notify the Retail Customer of the Reinstatement Effective Date and name of the reinstated Demand Response Service Provider. 

REQ.24.3.5.12
The Distribution Company should send a Reinstatement Rejection via Uniform Electronic Transaction to the Demand Response Service Provider within one (1) Business Day of receiving a Demand Response Service Provider’s or Retail Customer’s Reinstatement Request if any of the following conditions exist: 

· the Retail Customer account is not confirmed; 

· the Reinstatement Request does not have the required elements, or; 

· the Demand Response Service Provider does not have a Pending Drop for this Retail Customer account. 

REQ.24.3.5.13 
A Drop Confirmation should contain the data elements found in REQ.24.6. At a minimum, the following Retail Customer account information should be included: 

• Retail Customer name;
• Drop Confirmation indicator; 

• Demand Response Service Provider account number, (if provided by Demand Response Service Provider); 

• Distribution Company account number, and; 

• Scheduled Drop Effective Date. 

REQ.24.3.5.14
A Drop Rejection should contain the data elements found in REQ.24.6. At a minimum, the following Retail Customer account information should be included: 

• Retail Customer name; 

• Drop Rejection indicator; 

• Rejection reason code; 

• Demand Response Service Provider account number, (if provided by Demand Response Service Provider), and; 

• Distribution Company account number. 

REQ.24.3.5.15
A Reinstatement Request should contain the data elements found in REQ.24.6. At a minimum, the following Retail Customer account information should be included: 

• Distribution Company account number (the unique Retail Customer identifier); 

• Retail Customer name; 

• Demand Response Service Provider account number, (if provided by Demand Response Service Provider);  
• Scheduled Reinstatement Effective Date; 

REQ.24.3.5.16
A Reinstatement Confirmation should contain the data elements found in REQ.24.6. At a minimum, the following Retail Customer account information should be included: 

• Distribution Company account number (the unique Retail Customer identifier); 

• Retail Customer name; 

• Reinstatement Confirmation indicator: 

• Scheduled Reinstatement Effective Date, and; 

• Demand Response Service Provider account number (if provided by Demand Response Service Provider).  
REQ.24.3.5.17
A Reinstatement Rejection should contain the data elements found in REQ.24.6. At a minimum, the following Retail Customer account information should be included: 

• Distribution Company account number (the unique Retail Customer identifier); 

• Retail Customer name; 

• Reinstatement Rejection indicator; 

• Reinstatement Rejection reason code, and; 

• Demand Response Service Provider account number (if provided by Demand Response Service Provider).  
REQ.24.3.5.18
Upon receiving a Drop Rejection, either the Demand Response Service Provider or the Retail Customer should reevaluate their Drop Request.
REQ.24.3.5.18.1
If either the Demand Response Service Provider or Retail Customer decide that the Drop Request should continue, they should correct the Drop Request and resubmit to the Distribution Company.  

REQ.24.3.5.18.2
If either the Demand Response Service Provider or Retail Customer decide that the Drop Request should not be continued, then no further action is needed.
REQ.24.3.6
Specific Practices for Account Information Change for Retail Customers Participating in Demand Response Programs

REQ.24.3.6.1
Account Information Change Requests may be submitted by the Demand Response Service Provider, the Retail Customer, or the Distribution Company for the purposes described in the Governing Documents.

REQ.24.3.6.1.1
Where the Retail Customer identifies a change in their account information, the Retail Customer should promptly notify the Demand Response Service Provider.

REQ.24.3.6.2
The Demand Response Service Provider should send an Account Information Change Request via Uniform Electronic Transaction, where practicable, to the Distribution Company within the required timeframe prior to the desired Account Information Change Effective Date. 
REQ.24.3.6.3
To enable the Demand Response Service Provider or the Distribution Company to confirm the Retail Customer account, an Account Information Change Request should contain the Distribution Company account number.  In addition, one or more of the following elements may be required:
· Retail Customer name;

· Five digit zip code of the service address; or

· Other elements as determined by the Applicable Regulatory Authority.

REQ.24.3.6.4
In addition to the required confirmation elements, an Account Information Change Request should contain the data elements found in REQ.24.6. At a minimum, the following Retail Customer account information should be included: 

· Distribution Company account number (the unique Retail Customer Identifier); 

· Retail Customer name; 

· Account Information Change indicator; 

· Account Information Change reason code (if required); 
· Account information to be changed; and
· Demand Response Service Provider account number (if applicable).
REQ.24.3.6.5
The Distribution Company should update its information system and send an Account Information Change Confirmation via Uniform Electronic Transaction to the Demand Response Service Provider within one (1) Business Day of receiving the Account Information Change Request if all of the following conditions exist:
· the Retail Customer account is confirmed;
· the Account Information Change Request has the required elements; and

· the Retail Customer is currently served by the Demand Response Service Provider.
REQ.24.3.6.6
The Distribution Company should send an Account Information Change Rejection via Uniform Electronic Transaction to the Demand Response Service Provider, or the Demand Response Service Provider should send an Account Information Change Rejection via Uniform Electronic Transaction, where practicable, to the Retail Customer containing the applicable rejection reason code within one (1) Business Day of receiving the Account Information Change Request if any of the following conditions exist:

· The Retail Customer account is not confirmed;

· The Account Information Change request does not have the required elements; or

· The Retail Customer is not served by the Demand Response Service Provider.

REQ.24.3.6.7
The Account Information Change Confirmation should contain the data elements found in REQ.24.6.  At a minimum, the following Retail Customer account information should be included:

· Distribution Company account number (the unique Retail Customer identifier); 

· Retail Customer name; 

· Account Information Change Confirmation indicator; 
· Demand Response Service Provider account number, if applicable;
· Account Information Change reason code (if required); and

· Account information to be changed.
REQ.24.3.6.8
The Account Information Change Rejection should contain the data elements found in REQ.24.6.  At a minimum, the following Retail Customer account information should be included:

· Distribution Company account number (the unique Retail Customer identifier); 

· Retail Customer name; 

· Account Information Change Rejection indicator; 
· Demand Response Service Provider account number, if applicable; and
· Account Information Change Rejection reason code, or a statement of the reason for rejection .

REQ.24.3.6.9
If the Retail Customer initiated the Account Information Change Request, upon receipt of the Account Information Change Rejection, the Retail Customer should determine whether the information change is viable.

REQ.24.3.6.9.1
If the Account Information Change is viable, then Retail Customer should discuss and determine with the Demand Response Service Provider the cause of the Account Information Change Rejection, and resubmit the Account Information Change Request.

REQ.24.4
Models 
REQ.24.4.1
Enrollment in Demand Response Programs Process Flow

REQ.24.4.2
Drop from Demand Response Programs Process Flow

REQ.24.4.3
Account Information Change for Demand Response Programs Process Flow

4.  SUPPORTING DOCUMENTATION
a.  Description of Request:

On March 15, 2010, Endeavor Engineering, Inc. submitted a Request (R10002) to standardize the Enrollment of Retail Customers in Demand Response programs where aggregators are involved.
b.  Description of Recommendation:

These Model Business Practices detail the processes involved in an Aggregartor enrolling its clients in a Distribution Company’s Demand Response programs, removing its clients from  a Demand Response program (Drop), and revising the client’s account information while participating in a Demand Response program.  During discussions, the Retail Demand Response Work Group expanded the scope of the request to include Drop and Account Information Change.  The original Requestor agreed with the expansion, and particiapted in the discussions.
c.  Business Purpose:

See above
d.  Commentary/Rationale of Subcommittee(s)/Task Force(s):
These Model Business Practices were discussed by the Retail Demand Response Work Group during the following conference calls:
Date

Date

The Meeting Notes of all Retail Demand Response Work Group meetings and conference calls are posted on the NAESB REQ  Demand Side Mangement and Enegy Efficiency (DSM-EE) web page.

At its XXX XX, 2011 Retail Demand Response Work Group conference call, these Model Buisiness Practices were  voted out of the Work Group by a vote of XX In Favor, XX_Opposed, and XX Absentions.  The Model Business Practices were presented to the DSM-EE Subcommittee on XXX XX, 2011 and voted out of Subcommittee by a vote of XX In Favor, XX_Opposed, and XX Absentions.
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