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                                        North American Energy Standards Board

1301 Fannin, Suite 2350, Houston, Texas 77002

Phone:  (713) 356-0060, Fax:  (713) 356-0067, E-mail: naesb@naesb.org
Home Page: www.naesb.org


via email

TO:
Posting on the NAESB DSM-EE Page (http://www.naesb.org/dsm-ee.asp)
FROM: 
Rae McQuade
RE:
Notes from DSM-EE Retail Matrix (Group 2) Conference Call – January 17, 2008 
DATE:

January 17, 2008
Dear DSM-EE Distribution List and Interested Parties,
The notes below and work papers referenced serve as the record for the conference call held on 1-17-08.
	Agenda Topic
	Results of Discussion

	Administrative:
	The roll was taken, participants were welcomed to the call, the agenda was approved and the antitrust statement was given.

	Attendees:
	Neal Allen, Alabama Power

Marjorie Perlman, Energy East

Chris Raup, ConEdison
	Eric Winkler, ISO-NE
Rae McQuade, NAESB

	Agenda:
	Administrative: Welcome to members and attendees, Antitrust Guidelines , Introductions, Adoption of Agenda

Review Progress Made on Retail Matrix: Dominion, BGE, Alabama Power Company, ComVerge

Next Steps, Adjourn

	Review of Progress Made and Discussion Points
	· The matrix data for Alabama Power, BGE and Dominion was reviewed.  It was determined to add company name as part of the product name and to add status (in effect, planned/pilot, program no longer implemented).
· The focus is on a more high-level set of information rather than the more detailed approach that has evolved in the development of the ISO matrix.  In both keeping the focus at a higher level (retail) and evolving the focus to a more detailed level (ISO), the goal is to identify commonalities and provide a means to compare the different aspects of the various DR programs.  While the retail matrix is taking a higher-level more simplified approach, it may also evolve into a more detailed approach.

· The IRC is holding a technology conference on March 24-25 in Washington D.C. specifically for DSM efforts.

· The retail matrix development has special challenges because of the possibility of a larger group of contributors – so additional detail could present problems as the group draws conclusions on the types of M&V business practices that would be helpful to the market.

	Next Steps, Assignments and Other Business:
	1. Consolidate the spreadsheets.
2. Check with ComVerge to se if they want to add to the matrix of examples.

3. Review format to see if data can be presented in a more easily digestible format.

4. Draft survey letter for review by group.

5. Send the consolidated spreadsheet and draft letter to group by Sunday and post for the 1-23-08 meeting.

	Adjourn:
	The meeting adjourned at 1:45 pm C

	Materials for meeting:
	BGE Examples for the Retail Matrix (http://www.naesb.org/pdf3/dsmee_group2_011708w4.xls)

Alabama Power Company Examples for the Retail Matrix (http://www.naesb.org/pdf3/dsmee_group2_011708w1.xls)

Dominion Company Examples for the Retail Matrix (http://www.naesb.org/pdf3/dsmee_group2_011708w2.xls) 

Draft Task List for the development of the retail matrix (http://www.naesb.org/pdf3/dsmee_group2_011708w5.doc) and 

November 30, 2007 draft minutes (http://www.naesb.org/pdf3/dsmee_group2_011708w3.doc).
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