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Proposed definitions submitted by the Business Processes Subcommittee
	Term
	Proposed Definition                                               

	Customer Information Set
	Customer-specific identifiers and usage data provided via Uniform Electronic Transaction by a Distribution Company (or other authorized Market Participant responsible for the retention and maintenance of individual customer data in a given Distribution Company’s service territory) in response to a Customer- specific Information Request from a Supplier or other authorized Market Participant. 

	Customer-specific Information Request
	A Uniform Electronic Transaction submitted by a Supplier or other authorized Market Participant to the Distribution Company (or other authorized Market Participant responsible for the retention and maintenance of individual customer data in a given Distribution Company’s service territory) in order to obtain the Customer Information Set for the purposes authorized by the Applicable Regulatory Authority.



	Mass Customer List
	An electronic data set listing Customer-specific data for most or all customers within a Distribution Company’s service territory made available upon request to Suppliers and other authorized Market Participants via an internet-based download or a CD-ROM, as authorized and specified by the Applicable Regulatory Authority. 

	Validation Elements
	Customer-specific data required in a Uniform Electronic Transaction request from a Supplier or other authorized Market Participant in order for the Distribution Company (or another authorized Market Participant responsible for the retention and maintenance of individual customer data in a given Distribution Company’s service territory) to accept and respond to the Uniform Electronic Transaction request. 


