Proposed Definitions for Defined Terms in the Customer Information MBP
Pre-enrollment Customer Specific Information Request: A Uniform Electronic Transaction submitted to the Distribution Company or another authorized Market Participant responsible for the retention and maintenance of individual customer data by a Supplier or other authorized Market Participant prior to the submission of an Enrollment Request for the purpose of receiving the Customer Information Set to facilitate the marketing efforts of the Supplier or other authorized Market Participant.

Validation Elements: Customer-specific data required in a Uniform Electronic Transaction request from a Supplier or other authorized Market Participant in order for the Distribution Company or another authorized Market Participant responsible for the retention and maintenance of individual customer data to accept and respond to the Uniform Electronic Transaction request. Examples of such customer specific data include the Distribution Company account number, the first four characters of the customer name on the account, and the five digit zip code of the Customer’s service address. 

Customer Information Set: Customer-specific data provided via Uniform Electronic Transaction by a Distribution Company or another authorized Market Participant responsible for the retention and maintenance of individual customer data in response to a Pre-enrollment Customer-Specific Information Request from a Supplier or other authorized Market Participant. Examples of such Customer-specific data include Customer name, usage start date, usage end date, and total energy consumed during the period. 

Mass Customer List: Customer-specific data for most or all customers within a Distribution Company’s service territory made available upon request to Suppliers and other authorized Market Participants via an internet-based download or a CD-ROM, as authorized and specified by the Applicable Regulatory Authority. Requests for such data are received via telephone, US Mail, e-mail, or facsimile by the Distribution Company or another authorized Market Participant responsible for the retention and maintenance of individual customer data. 
