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RXQ.5

Overview

RXQ.5.1
Principles
RXQ.5.1.1
Access to Customer information by all properly authorized Market Participants should be efficient to minimize the time and effort needed to obtain the information. 
RXQ.5.1.2
The sharing and use of Customer information will be consistent with the requirements set forth by the Applicable Regulatory Authority.


RXQ.5.1.3
The method by which the Customer provides authorization should minimize the time and effort required to take such action. 
RXQ.5.2
Definitions



RXQ.0.?
Customer Information Set 
RXQ.0.?
Customer Specific Information Request 

RXQ.0.?
Validation Element(s)  
RXQ.0.?  
Mass Customer List

RXQ.5.3
Model Business Practices
RXQ.5.3.1
Customer Authorization Process
RXQ.5.3.1.1
The methods used by Market Participants to solicit, acquire and retain Customer authorizations should conform to all requirements set forth by the Applicable Regulatory Authority.

RXQ.5.3.1.2
Market Participants requesting Customer information are responsible for obtaining Customer authorization for release of such information and should retain such authorization for a minimum of two (2) years..


RXQ.5.3.1.3
Upon request, Market Participants should provide  proof of Customer authorization to the party releasing the Customer information or the Applicable Regulatory Authority within five (5) business days after receipt of the request. 
RXQ.5.3.2
Customer Specific Information Requests

RXQ.5.3.2.1
Market Participants who submit a properly authorized Customer Specific Information Request via Uniform Electronic Transaction should receive the Customer Information Set via Uniform Electronic Transaction. 
RXQ.5.3.2.2
The Distribution Company should process a Customer Specific Information Request within three (3) Business Days of the receipt of the request and should transmit the Customer Information Set to the Supplier or other authorized party.
RXQ.5.3.2.3
If the submitted Customer Specific Information Request does not contain proper information for the required Validation Element(s) , the Distribution Company should send a rejection of the Customer Specific Information Request, along with the reason for the rejection, to the Supplier or other authorized party via the appropriate Uniform Electronic Transaction within three  (3) Business Days.  
RXQ.5.3.2.4
The minimum Customer Specific Information Request Validation Element should be the Distribution Company account number.  In addition, one of the following may be required as a secondary Validation Element:

1 –five digit zip code of service address 
2- first four characters of the customer name on the account
3- or others as determined by the Applicable Regulatory Authority.

RXQ.5.3.2.5
 The Customer Information Set may include the following information: 
· Distribution Company account number;

· Customer Name;

· Service address;

· Billing address;
· Number of service delivery points;
· Service delivery point identifier, if available;

· 
· 
· Electric or Gas account;

· Metering reading cycle;
· Wholesale delivery point, if available,;
· Load profile group;
· Capacity obligation;

· Transmission obligation;
· 12 months of usage data including:
· Usage start date (and time if an interval meter)
· Usage end date (and time if an interval meter)
· Meter number;
· Meter type;
· Number of meter dials;

· Meter role;

· Distribution Company rate code;
· Unit of measure;
· Energy delivered during the period;
· Demand occurring during the period (i.e.,  kW, kVA) if applicable
· Total monthly usage for all metered service delivery points;
· Total monthly usage for all unmetered service delivery points;

· 
· 
· 
· 
· 
· 
· 
· 
· 
RXQ.5.3.3
Mass Customer Lists

RXQ.5.3.3.1
Mass Customer Lists will be provided to Suppliers and other authorized Market Participants in Distribution Company service territories where the Applicable Regulatory Authority has decided that certain customer specific information should be made available without obtaining authorization from each Customer for the release of such information.
RXQ.5.3.3.2
Mass Customer Lists should be updated at regular intervals as specified by the Applicable Regulatory Authority, and Suppliers and other authorized Market Participants should not use outdated Mass Customer Lists.
RXQ.5.3.3.3
Mass Customer Lists should be provided to the requester via electronic media.

RXQ.5.3.3.4
The Customer account information provided on a Mass Customer List may include the following:

· Customer name
· Customer telephone number
· Service address

· Billing address
· Distribution Company account number
· Service delivery point(s)
· Meter number

· Meter type

· Meter reading cycle

· Distribution Company rate class and subclass or rider, as applicable

· Load profile reference category, if not based on rate class

· 12 months of historical energy usage and demand information, as applicable

· Budget billing indicator (“Y” or “N”).

RXQ.5.3.3.5
Providers of Mass Customer Lists should include the following information in material sent to customers:

· notification that their account information will be included on the Mass Customer List;
· types of information included in the Mass Customer List;
· the uses of the Mass Customer List; 

· the methods by which Customers may elect to exclude their information from the Mass Customer List.
· The methods by which customers may rescind their election to exclude their information from the Mass Customer List, so that their information is included on future Mass Customer List





· 
· 











· 
· 
· 
· 
· 









RXQ.5.3.9
Unauthorized Information Release   

RXQ.5.3.9.1
In compliance with applicable codes of conduct and laws, Suppliers and other authorized parties may not sell, disclose or otherwise provide Customer information provided on a Mass Customer List to others, including Affiliates, except as required to facilitate energy service to the Customer, unless specifically authorized by the Customer. 
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