The description of confirmed and denied Redirects seems to match common practice. 

Note: Standard paragraph Y.3.1 could conflict with some existing OATTs.

Multiple Requests

1. What real evidence exists that this a problem and, if so, where are these problems occurring? Where we have seen this  problem, it is (most often) caused by the current practice of having every TSR reviewed and approved via human interface. Where proper automation has been installed as part of the OASIS confirmation process, these problems are not as common. These automated processes allow much quicker response to requests, which greatly reduces situations of Queue Hording that results when much larger amounts of time are required for human review and approval of TSRs.

2. Why doesn't the new standard promote the use of more automated confirmation processes by OASIS managers/owners? The promotion of "status quo" operations on the OASIS end (by suggesting limiters on front-end entry) does not promote the development and implementation of "smarter" programs that automatically provide confirmation/denial responses based on applicable market rules and transmission system capacity. There are plenty of examples in the market place in which to gain better understanding of how these systems work and benefits they allow.

3. The "open-endedness" of the policy implementation will create inconsistency in application. Some problems could include(i)differing minimum frequency of Multiple Request TSR submittals, (ii) differing Start-Time windows of application, (iii) differing or lack of indication to the Requester noting this policy resulted in denial, (iv) varying policy descriptions of how service type priorities are applied to this application (most notably, Network vs. Point-to-Point), and (v) non-common application of a Customer review process that would allow notice to OASIS manger/owner of improper policy use. Although all of these issues are arguably market specific, if no general guidelines are promoted with this policy, these practices will most likely vary greatly.

James Stanton

Director of Market Design, Midwest Power Region Calpine

