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Business Process and Practices

A Overview

The competitive market relies on accurate and timely Customer information.  The necessary data includes current Customer account information and historic consumption information, which may pertain to individual accounts or be aggregated to reflect classes of Customers or market segments.  This section describes recommended practices for release of Customer Information by Distribution Companies (or  their functional equivalent responsible for maintaining Customer Information) to Suppliers and other authorized parties, as well as specifications for the information to be released.  

Principles 

Definitions 

Applicable Regulatory Authority: The state regulatory agency or other local governing body that provides oversight, policy guidance, and direction to any parties involved in the process of providing energy to retail access Customers through regulations and orders.

Business Day: As defined in the Governing Documents.

Customer: Any entity that takes gas and/or electric service for its own consumption.

Distribution Company:  A regulated entity which provides distribution services and may provide energy and/or transmission/transportation services in a given area.

Governing Documents: Documents that determine the interactions among parties, including but not limited to: regulatory documents (e.g., tariffs, rules, regulations), contractual agreements, and Distribution Company operational manuals.

In Dispute: A bill status that prevents collection action from being taken on the disputed amount.

Rate Code: A product identifier used in a billing system which contains all information, such as description and price, needed to bill for that product. One or more Rate Codes may be billed on a single account.

Service Delivery Point: A physical metered and/or unmetered service location supplying energy to a Customer premise.

Supplier: Persons engaged in the competitive sale of energy to end-users.

Uniform Electronic Transaction: Standard data arrangements for trading information, making business requests and exchanging other information, encompassing a number of electronic media and utilizing specified transport protocols.

B Model Business Practices

1.1 General 

1.1.1 Information should be easily accessible by all properly authorized market stakeholders.

1.1.2 Customer information sharing practices that involve the release of Customer account information should require proper authorization as determined by the Applicable Regulatory Authority.

1.1.3 Distribution Companies and Suppliers demonstrating good faith efforts should be indemnified against claims relating to inadvertent release of data or data errors.

1.2 Customer Specific Information.

1.2.1 Customer Information elements, as determined by the Applicable Regulatory Authority, should be released to a properly authorized party.

1.2.2 Customer Information, may include but is not limited to the following:

· Name;

· Service address;

· Billing address;

· Service delivery point identifier, if available;

· Customer identified;

· Usage (kWh, kW, therms, etc.) including actual or estimated notation;

· Billing Rate;

· Rate Class;

· Metering reading date or cycle;
· Peak load contribution (capacity and transmission);
· Power factor;
· Daily gas delivery requirement;
· Profile Class;
· Meter Number (s) and or Meter Type;
· Universal Services indicator;
· Wholesale delivery point, if available, for example interstate or intrastate pipeline from which Customer is served.
1.3 Exchange of Information

1.3.1
The Distribution Company should process an information request from a Suppliers within three (3) business days of the receipt of the request and should transmit a valid response to the Supplier or other authorized party.  The information requests may be in one of the following forms or as defined in Governing Documents: 



Telephone



Website



Written or Faxed



EDI

1.3.2
In the event that the Applicable Regulatory Authority decides that a mass customer information list should be implemented customer information will be provided as specified.

1.3.1 Customer Information Elements

1.3.2 Exchange of Information

1.4
Unauthorized Release of Information
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